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Precision Hardwoods 
Leading the Future of Forestry in the Tip-Of-The-Mit
BY LYNN STEPHENS

A clear October sky and full sun lit up 
the colorful northern hardwood forest of 
Cheboygan County as I headed north on I-75 
to make a 10 a.m. appointment with Mike 
Elenz, president of GLTPA.  We were headed 
to the newly opened Precision Hardwoods 
sawmill in Onaway, Michigan for a looksee at 
this new mill owned and operated by Mike 
Sturgill. 

Mike is no stranger to tip-of-the mitt forestry, getting his 
start by working at a local sawmill in Onaway in 1994 and 
then shifting to driving truck nearly a decade for local 
producers until 2004.  Mike went independent as a wood 
producer in 2005 with a Timko track machine and Fabtec 
head and the rest is history “as we say”.

The logging business, known as Precision Forest 
Products”, began producing thousands of cords of 
pulpwood, bolts and grade logs per year for the timber 
and pulp markets of northern Michigan.  Whole tree 
chips entered the business plan and today, Precision 
Forest Products are running 8 processor/harvestors and a 
Bandit whole tree chipper, along with all the supporting 
equipment to make a show this size profitable and 
sustainable.  The sawmill bug never left Mike and in 2013 
he bought and operated a small grade mill in Onaway 
and today’s visit, October 16, comes after the formal 

open house held for the new mill, Precision Hardwoods.  
Precision is beginning to flex its muscle as the Finnish 
designed and built chip-and-saw is being tweaked into a 
daily production goal of 150 mbf  of industrial hardwood 
lumber.

THE WOOD SHED
Michigan’s tip-of-the mitt is a unique wood shed for 
a thriving forest industry and is considered to be the 
northernmost 21 counties from the north of Saginaw 
Bay on Lake Huron, 
westerly across the 
state to Manistee on 
the Lake Michigan 
shore.  Satellite images 
from LANDSAT in 
the 1970’s reveal a 
solid forest canopy 
all the way to the 
mighty Mackinaw 
Bridge at the Straits of 
Mackinaw.  I-75 is the 
primary interstate from 
southern Michigan 
providing an excellent 
north-south trucking 
corridor for forest 
products harvested 

from over 3 million acres of   Michigan’s age and species 
diverse renewable forest resource in the north half of the 
Lower Peninsula.  

The location of Precision Hardwoods in Onaway is 18 
miles off I-75 at Exit 310, easterly on M-68, and lays on 
the north edge of the forest rich landscape deposited by 
glaciers thousands of years ago.  In addition to I-75, State 
highway M-33 to the east drops south out of Cheboygan 
on the north shore of the straits, down to Onaway and 
continues south to Atlanta, Michigan.  Further south, 
the Huron-Manistee National Forest main office is in 
Mio, Michigan situated on the M-33 corridor and is 
the administrative unit for the 1 million acre national 
forest, half of which is in the backyard of Precision 
Hardwoods.  In addition to the high-quality north-south 
trucking corridors, numerous east-west state highways are 
strategically located from West Branch north to M-68, the 
main artery into the Precision wood yard at Onaway. 

THE LANDFORM
The landform has been identified as the Presque Isle 
District as listed in the 1986 printing of Regional 
Landscape Ecosystems of Michigan, by Albert, Denton, 
and Barnes, School of Natural Resources The University 
of Michigan.  Situated parallel to the northeast shore of 
Lake Huron between Mackinaw City and Rogers City, 
the Onaway subdistrict is classified as “drumlin fields on 
coarse textured ground moraines”.  It is positioned on the 
north face of a much larger district called the “highplains” 
which accounts for an estimated 80% of the land area of 
the Northern Lower Peninsula [NLP].

It is not the intent of the author to stray “off into the 
swamp” on this topic but it is worthy to mention that the 
publication cited came to the attention of the author in 
the late 1980’s while working as an industrial procurement 
forester in the NLP, the very procurement area that 
represents the back yard of Precision Hardwoods. Our 
job was to seek out and engage non-industrial private 
forestland owners to partner with industry to establish 
long term management planning to sustain a vigorous 
and diverse forest resource in the NLP.  The value of this 
publication to the forest land manager is that it provided 

‘an answer’ to why certain forest types grew where 
they were best suited because of the factors of climate, 
geological parent material, physiography, soil, plants, and 
animals.  According to the authors of Regional Landscape 
Ecosystems of Michigan, climate is the driving force of 
ecosystems.  Elements of forest structure,  composition, 
and productivity are primarily controlled by photoperiod, 
temperature, and precipitation.  In lay mans terms, the 
abundance of the prolific mixed northern hardwood forest 
type of the NLP are positioned exactly in the best location 
that could be determined.  

Precision Hardwoods is strategically located in Onaway, 
MI.  It has the right guy at the helm, the best northern 
hardwood forest base in the Lake States and a professional 
and efficient logging force.

THE MILL
The photo above offers some perspective as to the 
magnitude of the production line of the HEE SAW system.  
Perched in the control room of the production line, Sturgill 
can see every operation of the process from the ring 
debarker to the head of the chip and saw as 100 inch bolts 
are fed end to end along the conveyor line to the output of 
squared cants ready for the gang rip.  

The primary destination of the industrial lumber produced 
at Precision are pallet markets reaching south from 
Michigan into mid-America.  The production run on the 
day of our visit included observing the notching of pallet 
skids for sale to outsourced markets.

It is an opinion held by many that the ‘measure of 
productivity’ of a nation’s economic potential are 
considered to be the “makers” of our industrial base.  It 
is refreshing to see the initiative of Precision Hardwoods 
under the owner/leadership of Mike Sturgill and the 
utilization of Michigan’s abundant forest resource.  Fifty 
years of witnessing sustainable forestry in the NLP is a 
powerful testimony to the emerging strength of the forest 
industry in the NLP and the confirmation that as America 
seeks to restore  productivity to our economic system, it is 
well for us to remember that productivity breeds “makers” 
which goes far beyond the pursuit of simply creating ‘jobs’.  

Mike Sturgill at the controls 
of the hi-tec chip and saw 
manufactured by HEE SAW of 
Finland

DIGITAL & SOCIAL REACH 

FAVORITE TOPICS
•	Feature Stories
•	Message from GLTPA  
	 President & Executive  
	 Director
•	Product Showcase
•	Industry Spotlight

• Legislative  
	 Updates
•	CMN/Log a Load
•	Financial Updates
•	FISTA Training/Classes
•	Expo & Event Info

Our Readers
Lumber Companies, Paper Companies, Sawmills, 
Legislators, Veneer and Plywood Mills, Logging 
Operators, Woodworking Plants, Forest Products 
Transporters, State Conservation Depts, State & County 
Forestry Depts, US Forest Experimental Stations, Wood 
Products Industry Services, Private Forest Woodlands, 
Forestry Colleges, Construction & Implement 
Manufacturers, Office-Libraries-Dept Heads and Faculty, 
Owners of Large and Small Woodlands, Industrial 
Machinery Manufacturers and Distributors, Foresters and 
other Natural Resource Professionals, Truckers, Outdoor 
Enthusiasts, Associations, Locals Schools, and Affiliated 
Businesses serving the forest products industry

Our Purpose
The purpose of Great Lakes 
TPA is to serve the membership 
of GLTPA, the forest products 
industry in the Great Lakes region 
and forest consumers. It provides 
education and information on 
the practice and promotion 
of sustainable forestry and 
seeks to instill a sense of pride 
and professionalism among 
manufacturers, operators, 
transporters, landowners  
and foresters.

www.gltpa.org  |  715.304.2861  |  info@gltpa.org
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2026 Editorial Features Calendar*

•	 January – Tariffs and the Wood Industry
	 Materials Due: December 18th
•	 February – Changes in Hardwood & How It’s Consumed 
	 Materials Due: January 19th
•	 March – Michigan Ice Storm - One Year Later
	 Materials Due: February 18th
•	 April – Employee-Owned Business Model
	 Materials Due: March 18th
•	 May – Master Loggers: What Education is Needed?
	 Materials Due: April 17th
•	 June – Spring Celebration Recap
	 Materials Due: May 18th

•	 July – The Art of Marking Trees; The Value of Marked 
Sales   Materials Due: June 19th

•	 August – Pre-Logging Expo/Forest Health
	 Materials Due: July 17th
•	 September – Opinions of Forest Management: Are We 

Really that Different?  Materials Due: August 18th
•	 October – Being a GLTPA Board or Committee Member
	 Materials Due: September 18th
•	 November – Logging Expo Wrap Up/Why No Pulp Mills 

Here? Materials Due: October 19th
•	 December - State Christmas Trees/Log A Load
	 Materials Due: November 18th

* Subject to change without notice.

Product Showcase – $550

•	 Receive 2-3 pages, full color spread in the TPA Publication and title call out  
on front cover

•	 Receive 3 complimentary Great Lakes TPA issues
•	 Advertiser to provide article: Maximum word count 1500 (if less words,  

editor of TPA has right to reduce pages if needed)
•	 Visuals welcome: 4-5 photos, graphs, tables and captions
•	 Copy deadline: 16th of the month prior to next month’s publication
•	 Product Showcase text, images, PDF link and company logo to appear on  

TPA Magazine/current issue page of www.gltps.org and E-Newsletter
•	 GLTPA staff provides a friendly reminder 2 weeks prior to due date
•	 Advertiser can reserve 2 spots per year; one Product Showcase allowed per issue of the TPA (Jan-Dec)
•	 Placement is based on right of refusal from previous calendar year.
•	 Advertising Agreement Contract requested
•	 Cancellation fee of $100 will be applied for reserved months that the commitment is not fulfilled
•	 Contact mindy@gltpa.org today to schedule Your Product Showcase!

The Product Showcase provides a focus on your company.

Industry Spotlight – $325

•	 Receive 1-2 pages, full color spread in the TPA Publication
•	 Advertiser to provide article: Maximum word count 750
•	 Visuals welcome: 2-3 photos, graphs, tables and captions
•	 Copy deadline: 16th of the month prior to next month’s publication
•	 GLTPA staff provides a friendly reminder 2 weeks prior to due date
•	 Advertiser can reserve 2 spots per year
•	 Placement is based on right of refusal from previous calendar year.
•	 Advertising Agreement Contract requested
•	 Cancellation fee of $100 will be applied for reserved months that the commitment is not fulfilled
•	 Contact mindy@gltpa.org today to schedule Your Industry Spotlight!

The Industry Spotlight “spotlights” your company.

Premium Advertising
•	 Full color ad with black and white available upon request
•	 No penalty fees for cancellation or ad size changes
•	 Design Team available for additional charges 800-934-L0GS (5647)

KLINNERINSURANCE.COM

MEET YOUR FOREST 
PRODUCTS AGENT
BUTCH WIEGEL

Mission: Protecting loggers, 
truckers, and contractors

Hometown: Medford, WI 

Experience: 14 years of insurance 
expertise and a BBA from UW-Stout

Nickname: Coach (ask him about 
his college football days)

Strength: Work ethic (ingrained 
from childhood summers spent 
working on his grandfather’s sawmill)

Contact Butch and the  
Forest Products Team  
at Klinner Insurance.
bwiegel@klinnerinsurance.com

Buying:
Veneer Logs for Domestic Manufacturing and Exporting

• Basswood • Butternut • Red and White Oak 

• Black and White Ash • Yellow and White Birch 

• Birdseye Maple • Curly Maple • Hard and Soft Maple

• Walnut • Cherry

Buying Year Round • Top Prices Paid • Prompt Payment

Please call our office or buyers
504 E. Oak Street • Stanley, WI 54768

715-644-5777 • Fax: 715-644-5786

 Ted Fischer, President Scott Seeman
 715-577-7975                 Cell: 715-577-7977

 Tony Bianco Travis Kramschuster
 Cell: 715-577-7976 Cell: 715-486-5941

www.ikeinternational.com

When you work in remote areas, downtime is never an option. G-Series Forwarders are 
built forest-tough, with durable booms, axles, and electrical components. The G-Series 
will make you rethink what a forwarder can accomplish for your operation. Visit your local 
McCoy Construction & Forestry location and let us help you maximize your productivity!

Bemidji, MN 
218-759-1996 

Duluth, MN 
218-722-7456

Grand Rapids, MN
218-326-9427

Ashland, WI
715-682-5522

Chippewa Falls, WI
715-834-2924 

Merrill, WI
715-536-0633

Escanaba, MI
906-789-9054

Marquette, MI
906-789-7689

STOP BY ONE OF OUR EIGHT LOCATIONS TODAY!

mccoycf.com

LOWER THE BOOM ON DOWNTIME.
WON’T LET UP — OR LET YOU DOWN
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Ad Choices      Color Ad Rates

Size 1 Time 3 Times 6 Times 12 Times

Full page $950 $875 $835 $750

1/2 page $600 $550 $525 $500

1/3 page $550 $500 $450 $425

1/4 page $475 $425 $400 $375

1/6 page $425 $375 $350 $325

Business card $350 $300 $275 $250

Ad Choices      Black & White Ad Rates

Size 1 Time 3 Times 6 Times 12 Times

1/6 page $250 $225 $200 $175

Business card $175 $150 $125 $100

Additional Per Issue:
•	Center – $50 extra per page
•	 IFC, IBC or OBC – $75 extra 

(only available with 12x rate, 
not on monthly basis)

•	Specific Page – $40 extra
•	2 Page spreads (not  

center) – $50 extra
•	Design and changes 

provided by printer will be 
charged at printers rates.

Ad Rates

FULL PAGE
8.5” x 11”

If ad bleeds, art  
must extend at  

least 1/8” beyond  
edge of page.

1/2 PAGE
HORIZONTAL

7” x 4.625”

1/2 
PAGE
VERT.
4.375”  

x 
9.375”

Ad Measurements

1/3 
PAGE
VERT.
2.125”  

x 
9.375”

1/3 PAGE
HORIZ.
4.5” x 
4.625”

1/4 PAGE
HORIZ.
4.5” x 
3.375”

1/4 
PAGE
VERT.
2.25” 

x 
7”

1/6 PAGE
HORIZ.

3.5” x 3.375”

1/6 PAGE
VERT.

2.125” x 4.625”

BUSINESS
CARD

3.5” x 2”

Submission  
Specifications
•	 Files: PDF, Press Ready Quality
•	 Resolution: Hi-res, print quality PDF
•	 Color : CMYK
•	 Crop/Registration marks offset  

from trim 1/8”
•	 Images: 300 dpi or higher
•	 Deadline: 16th of each month

DISCLAIMER: GLTPA shall not be held 
responsible nor issue any “credit” for 
digital materials that do not conform 
to these guidelines. Any necessary 
changes or corrections will be 
performed by the publisher. Charge of 
$20 per quarter hour will apply.

All ad material, Product Showcase and 
Industry Spotlight materials should be 
emailed to: mindy@gltpa.org. Questions 
or concerns? Please call 715.304.2861.

Terms of Payment
Payment due within 30 days from 
invoice date. All accounts 90 days 
past due may be turned over for 
collection and advertising privileges 
for all delinquent advertisers will be 
suspended. In the event of nonpayment, 
advertiser agrees to pay all costs of 
collection including, without limitation, 
attorney’s fees and court costs.
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Classified & Industry Ads/Press Releases
•	 GLTPA members receive 1 free month during a calendar year to place a 2” column classified ad
•	 $35 minimum charge for the first column inch, then $25 for each additional column inch. Photos are additional. Ads can 

be emailed to mindy@gltpa.org or called to 715-304-2870.
•	 GLTPA will not be responsible for typos or errors with classified ads.

Press Releases: If your organization has news that you would like to share and reach thousands, please send your press 
release info to info@gltpa.org. 
•	 Press releases are not subject to automatic printing. Press releases will be reviewed with subject matter that is pertinent 

to the forest industry readers and are used as an on-need-basis within the Great Lakes TPA.  

Great Lakes TPA  
Magazine Subscription 
Rates: Subscribe Today!
•	 Single Copy (paid in advance): $10	
•	 US: 1 year: $40, 2 years: $72
•	 Canada: 1 year: $65, 2 years: $100	
•	 Foreign: 1 year: $90, 2 years: $145 

Digital Online Advertising
•	 The GLTPA’s website, www.gltpa.org is the online destination for industry  

news, product news, events and suppliers in the Lake States forest products  
industry. Reach professional loggers, truckers, foresters and many others  
throughout North America by advertising with www.gltpa.org. 

•	 First Rotating Banner Ad – $100 per month
•	 Second Rotating Banner Ad – $75 per month
•	 Button Ad – $75 per month

Constant Contact Marketing & E-Newsletter: Unlimited email to target  
audience. Event and industry announcements, news, bulletins, training  
updates, notices and even classified ads.
•	 Rotating Banner Ad - $150 per month
•	 Rotating Button Ad - $100 per month  

Great Lakes Logging & Heavy Equipment Expo Guide
GLTPA’s Great Lakes Logging & Heavy Equipment Expo, often labeled the “Loggers Holiday” is THE 
venue for Midwest loggers, truckers, firewood processors, construction and forestry equipment. 
Featuring over 300 new and previous exhibitors eager to “talk shop” with customers, attendees and 
other exhibitors. We anticipate over 5,000 attendees for this yearly event. Join us September 10th – 
12th, 2026 for the 80th Annual Great Lakes Logging & Heavy Equipment Expo in Green Bay, WI at the 
Resch Complex.

Sponsorship Opportunities Available, starting January 2. Contact GLTPA at 715-304-2861 or  
laurie@gltpa.org for your sponsorship opportunity. 
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Advertising Opportunities in the Official Expo Guide

Size Color Ads Black & White Ads

Full page (4.5” x 7.5”) $650 $450

1/2 page (4.5” x 3.75”) $400 $275

1/3 page (4.5” x 2.375”) $350 $200

1/4 page (4.5” x 1.75”) $300 $175

Visit www.gltpa.org>LoggingExpo or 
contact GLTPA at 715.304.2861 or  
email info@gltpa.org.

2026 Expo Hours:				  
Thursday, Sept 10 – Noon to 5 pm
Friday, Sept 11 – 8 am to 5 pm
Saturday, Sept 12 – 8 am to 1 pm
(Central Standard Time)

3243 Golf Course Road  |  P.O. Box 1278  |  Rhinelander, WI 54501


